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Rotman Visual identity guidelines

Colour General principles

The identity uses a palette of nine colours 
plus black plus white. The palette expresses 
Rotman as a catalyst and the interplay of ideas 
and points of view that sparks new ways of 
approaching problems. 
There must be clarity within this broad  
palette and it is imperative to use only one 
accent colour at a time with black and white. 
Things could get chaotic and muddy without 
discipline.
Keep colour usage simple. Go for large 
areas of flat colour.
Program areas, institutes and research  
centres may choose to use one accent colour in 
their materials but they will not have exclusive 
usage of that colour. 
All colours in the palette will be in play, 
school-wide, at all times.
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Keep colour usage simple and bold. Use 
only one accent colour at a time. 

Type and colour 
In most cases type should be either black 
or white. 

Colour type is on white or black only. 
Never use colour type on a background 
colour.

91% Black 
91% black is used where a dark neutral  
is required, such as the dark grey boxes 
and the footer on the website.

Accent colours: tints and tones 
Tints and tones of accent colours are only 
to be used for charts and graphs.

Neutral grey 
Shades of grey (increments of black) 
are used for type, as well as charts and 
graphs.

Neutral grey may also be used as 
background tone where appropriate, 
such as website callouts and sidebars.

Colour  Colour palette overview 

Neutral palette: 10% increments of black

*  pink is both a core and accent 
colour

**  dark blue is for limited usage, 
where a conservative tone is 
required

Accent paletteCore palette

***
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Colour breaks are provided for CMYK, 
RGB, Pantone Coated, Pantone Uncoated, 
and hexadecimal web colours.

Web colours/hex codes
The Rotman website is AODA compliant 
(The Accessibility for Ontarians with 
Disabilities Act), meaning there are very 
specific guidelines for use of colour 
pertaining to visible contrast.

The hex codes are in black, white or both 
on colour swatches to the right. This 
indicates whether you may use black 
type, white type or both black and white 
type on the given colour on the website.

Hex codes in colour on white
The codes below swatches on right in 
some cases differ from the same solid 
colour hex code. Adjustments are made 
to coloured text in order to increase 
contrast and be AODA compliant.

Colour specificationsColour 

100% 
100%

91% 80% 70% 60% 
60%

50% 
50%

40% 
40%

30% 20% 10%

C 0
M 100
Y 15
K 0

R 237
G 3
B 124

Process 
Magenta C

Rubine 
Red U

#E20778 
#E20778 

C 0
M 70
Y 31
K 0

R 242
G 113
B 132

7423 C

7423 U

#F17184

C 0
M 35
Y 100
K 0

R 252 
G 175
B 23

130 C

129 U

#FCAF17

C 10
M 15
Y 100
K 0

R 234
G 204
B 27

605 C

605 U

#E9CBLA

C 30
M 0
Y 100
K 4

R 182
G 206
B 46

390 C

382 U

#B6CD2D

C 76
M 0
Y 59
K 5

R 10
G 173
B 136

339 C

339 U

#09AD87

C 63
M 0
Y 12
K 0

R 66
G 196
B 221

311 C

311 U

#41C3DC

C 75
M 37
Y 0
K 0

R 57
G 137
B 201

646 C

646 U

#3E77B7 
#3E77B7

C 100
M 72
Y 0
K 18

R 0
G 73
B 144

280 C

280 U

#004990

#E20778 #3F820D #088466 #0F8198 #0676D8 #04990
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Always make sure the wordmark is highly 
legible and has strong impact. 

The wordmark is to be used primarily 
in black and white, although it may  
be used in any of the colours in the 
Rotman palette.

When using the Rotman wordmark in 
colour, it must only be used on white, 
black or 91% black.

Never use dark blue wordmark on black.

Colour and the wordmarkColour 

Primary usage: black and white

Secondary usage

Rare usage Never
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Working with colour
The general principle is to use one accent 
colour at a time. With so many colours in 
play, things could get chaotic without this 
discipline. 

The suite of program brochures (right and 
below) use the full range of the colour 
palette (with the exception of dark blue) 
when grouped together, yet individual 
brochures use only one accent colour at a 
time. The accent colour used on the cover 
becomes the only accent colour that is 
used throughout the brochure.

In cases where there is not a dominant 
accent colour on a cover, pick one of 
the colours from the palette as the colour 
for the piece.

Use one accent colour at a timeColour 
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Morning MBA
Evening MBA
2019

rotman.utoronto.ca
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“ Get involved. Activities  
like the negotiations 
competition really helped 
me apply the insights  
I learned in class."

Eric Duffy, MBA ‘18
Director, Business Development  
and Marketing, Adastra

Previous education: Bachelor 
of Science, University of St. 
Andrews, Scotland

Facing page 
Cole Lepine, MBA ‘17
Senior Manager, Business Architecture, 
Royal Bank  
of Canada

Previous role:  
Team Lead, Business Analysis Technical 
Standards and Safety Authority

Previous education:  
Master of Science,California Institute 
of Technology

“ My advice: engage 
early and often with 
career services. They 
were instrumental  
in helping me choose 
my next career,  
prepare for it, and land 
the job I wanted.”

“ The Morning MBA program 
has helped me to diversify 
my skillset and transition 
into a new strategic role 
within my organization.”

Michelle Cleghorn, MBA ‘18
Manager, Strategic Projects  
& Planning, Surgery Program,  
Toronto General Hospital,  
University Health Network

Previous role:  
Research Associate, Toronto 
Western Hospital, University 
Health Network

Previous education:  
Master of Science, University of 
Toronto

“ Take advantage of 
extra-curricular activities 
including clubs, lectures, 
workshops and case 
competitions. Rotman 
offers fantastic learning 
and networking 
opportunities outside of 
your coursework.”

Vanessa Perry, MBA ‘18
Manager (Acting), Health System 
Quality and Funding, Ministry of 
Health and Long-Term Care

Previous role:  
Senior Program Consultant, 
Ministry of Health and Long-Term 
Care

Previous education:  
Master of Science, Community 
Health & Epidemiology, 
Dalhousie University

Offered over 32 months, the Rotman 
Morning and Evening MBA programs are 
designed to accelerate the careers of 
working professionals. Maximize your 
learning experience while minimizing your 
time away from the office.

Accelerate
Your Career

Career Services 
for Working 
Professionals
In a competitive job market, 
it takes focus, drive and 
leadership to take your career 
to the next level. We’ll equip 
you with the skills and strategies 
you need to succeed through 
a suite of services designed for 
working professionals.  

Our dedicated career services 
will help you build your career 
management plan to achieve 
your professional goals. 

Career Services Offerings:  
k One-on-one coaching
k 24/7 online resources
k Workshops & speaker events
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Real-World Impact
Welcome to the Rotman School of Management. In an increasingly 
complex and interconnected world, there has never been a 
greater need for leadership in tackling the biggest business and 
societal challenges of our time. It is the opportunity to put this 
conviction into action that most excites me about our work here at 
the Rotman School.

The emphasis on making an impact is a key priority at the School, 
and a particular strength of the Morning and Evening MBA 
programs. As a working professional, you are able to take what 
you learn and immediately apply it at work. At the same time, you 
will be building the fundamental insights and leadership skills to 
accelerate your career. 

This year the Rotman working professional programs mark an 
exciting milestone — the tenth anniversary of the Morning MBA 
program. For a decade, we have helped busy professionals gain 
the knowledge and skills they need to achieve their full career 
potential.

The journey continues. The Rotman School of Management at 
the University of Toronto is a diverse and inclusive community 
of students, faculty and staff that is committed to excellence, 
integrity, collaboration and respect. In the coming years, we will 
continue to make an impact through our students and alumni, the 
value and jobs they create, the businesses they reinvent and the 
leadership they provide in society. 

Earning your MBA while you work is relevant and rewarding. 
Increase your current impact, accelerate your career and position 
yourself for future success. 

Tiff Macklem
Dean, Rotman School of Management

Welcome
To Rotman

Gain a competitive edge in your 
career. Earn your MBA before your 
work day begins, from 7:00–8:59am,  
or after work in the evening, from 
6:30-8:30pm, twice a week.

At the heart of a great city Hands-on learning

Rotman Fince Lab

Dean Tiff Macklem

Prime Minister Justin Trudeau at Rotman

University 
in Canada

#1

In the World  
for Faculty Research

#3

Universities
in the World

Top25

Full-Time
MBA
2019

Master of
Finance
2019

Executive 
MBA
2019

Master of 
Management 
Analytics
2019

Global  
Executive  
MBA
2019

Master of 
Financial Risk 
Management
2019

Graduate  
Diploma in 
Professional  
Accounting
2019

Global  
Executive MBA 
for Healthcare & 
the Life Sciences
2019

Program brochureFull suite of program brochures
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Year One
1 2

Year Two

Classes for the Morning and Evening  
MBA programs take place over 32  
months, twice a week: in the morning  
from 7:00–8:59 am, or after work in the  
evening, from 6:30–8:30 pm. 

Broaden
Your Impact

Summer
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Orientation  
(mid/end of August)
Orientation is a mandatory overnight 
event designed to welcome you 
to the Rotman community, and set 
the foundation for your academic 
experience. The interactive two-
day event lets you focus on what 
you hope to achieve at Rotman, 
introduces you to the Self-
Development Lab and to your 
classmates as you form into working 
groups.

Intensive Week 1
(mid/end of August)
k  Business Problem Solving:  

A Model-Based Approach
k  Managerial Negotiations

Fall
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Spring
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Summer
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Orientation  
(mid/end of August)
Orientation is a mandatory overnight 
event designed to welcome you 
to the Rotman community, and set 
the foundation for your academic 
experience. The interactive two-
day event lets you focus on what 
you hope to achieve at Rotman, 
introduces you to the Self-
Development Lab and to your 
classmates as you form into working 
groups.

Intensive Week 1
(mid/end of August)
k  Business Problem Solving:  

A Model-Based Approach
k  Managerial Negotiations

Application Deadlines

Round 1
Application Deadline:  
October 1, 2018

Decision Deadline: 
December 14, 2018

Round 2
Application Deadline:   
January 7, 2019

Decision Deadline:  
March 8, 2019

Round 3
Application Deadline:  
March 4, 2019*

Decision Deadline:  
May 3, 2019

Round 4
Application Deadline:   
April 29, 2019

Decision Deadline:  
May 31, 2019 

* International students should apply 
by Round 3 to ensure ample time for 
visa and financial processing

1. Create your profile

Even if you aren’t yet ready to 
apply, create an online profile with 
us so you can stay informed and 
easily register for our upcoming 
admissions events.

Create your profile at:
getstarted.rotman.utoronto.ca

2. Sign up for our events
www rotman.utoronto.ca/
MBAevents

3.Meet a current Rotman student
www.rotman.utoronto.ca/
ambassadors

4. Meet our team

The best way to get to know 
Rotman is to introduce yourself to 
our admissions team. To meet one-
on-one, arrange a class visit or tour, 
or if you have questions, we invite 
you to contact us.

mba@rotman.utoronto.ca

(+1) 416.946.8463

Rotman School of Management

University of Toronto
105 St. George Street,
Toronto, Ontario, Canada M5S 3E6

Intellectual  
Horsepower

Experience 
and Impact

Communication 
and Presence

Spike 
Factor

What We Look For

Tuition Fees

Did you Know?

Estimated tuition fees for the Full-Time MBA Class of 2021 in Canadian Dollars (CAD)

3-year 
Work permits are available for all international graduates

$4-million +
In scholarships are awarded each year

Rotman is a proud partner of:

Canadian Citizens and 
Permanent Residents 

International Students
on a study permit

Total  
Academic Fee

$107,500

$120,680

1st  Year
Academic Fee

$52,960

$59,450

At Rotman, you are more than your GMAT/
GRE/GPA. Our admission decisions are 
holistic: we are looking for unique people, 
not profiles. Although there is no model 
application, successful candidates do share 
some qualities that help make them stand out.

Admission 
and Next Steps

2nd  Year
Academic Fee

$54,540

$61,230

Costs do not include university incidental fees or compulsory ancillary fees.  
Please note that all fees are set annually and are subject to change.

Application Deadlines

Round 1
Application Deadline: 

October 1, 2018

Decision Deadline: 
December 14, 2018

Round 2
Application Deadline:  

January 7, 2019

Decision Deadline: 

March 8, 2019

Round 3
Application Deadline: 

March 4, 2019*

Decision Deadline: 

May 3, 2019

Round 4
Application Deadline:

April 29, 2019

Decision Deadline: 

May 31, 2019 

* International students should apply 
by Round 3 to ensure ample time for 
visa and financial processing

1. Create your profile

Even if you aren’t yet ready to 
apply, create an online profile with 
us so you can stay informed and 
easily register for our upcoming 
admissions events.

Create your profile at:
getstarted.rotman.utoronto.ca

2. Sign up for our events
www rotman.utoronto.ca/MBA 
events

3.Meet a current Rotman student
www.rotman.utoronto.ca/
ambassadors

4. Meet our team

The best way to get to know 
Rotman is to introduce yourself to 
our admissions team. To meet one-
on-one, arrange a class visit or tour, 
or if you have questions, we invite 
you to contact us.

mba@rotman.utoronto.ca
(+1) 416.946.8463

Rotman School of Management

University of Toronto
105 St. George Street,
Toronto, Ontario, Canada M5S 3E6
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This page shows some examples of what 
not to do in terms of using more than one 
colour at a time.

In most cases, an entire piece will use only 
one accent colour. 

There are instances, such as a long 
print piece (see previous page) where 
sequential colour messaging pages may 
be combined with the single accent 
colour treatment.

Incorrect multi-colour usageColour 

Your company  
& Rotman
A great  
partnership.

Your investment in Rotman $ 2,661,324
 Total donation to Rotman

Rotman Alumni at your company
by Rotman Degrees  256

 Rotman alumni At as et porio. 

#1
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16 
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cus dolut quam aut omniassi quae. 

43 
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faceruptati utem asitate cuptiatTur 
sundio. 
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Annual Giving Fund

Curriculum Development

The Joseph L. Rotman 
Scholarship

Expansion of Rotman
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Real-World Impact
Welcome to the Rotman School of Management. In an increasingly 
complex and interconnected world, there has never been a 
greater need for leadership in tackling the biggest business and 
societal challenges of our time. It is the opportunity to put this 
conviction into action that most excites me about our work here at 
the Rotman School.

The emphasis on making an impact is a key priority at the School, 
and a particular strength of the Morning and Evening MBA 
programs. As a working professional, you are able to take what 
you learn and immediately apply it at work. At the same time, you 
will be building the fundamental insights and leadership skills to 
accelerate your career. 

This year the Rotman working professional programs mark an 
exciting milestone — the tenth anniversary of the Morning MBA 
program. For a decade, we have helped busy professionals gain 
the knowledge and skills they need to achieve their full career 
potential.

The journey continues. The Rotman School of Management at 
the University of Toronto is a diverse and inclusive community 
of students, faculty and staff that is committed to excellence, 
integrity, collaboration and respect. In the coming years, we will 
continue to make an impact through our students and alumni, the 
value and jobs they create, the businesses they reinvent and the 
leadership they provide in society. 

Earning your MBA while you work is relevant and rewarding. 
Increase your current impact, accelerate your career and position 
yourself for future success. 

Tiff Macklem
Dean, Rotman School of Management

Welcome
To Rotman

Gain a competitive edge in your 
career. Earn your MBA before your 
work day begins, from 7:00–8:59am,  
or after work in the evening, from 
6:30-8:30pm, twice a week.

At the heart of a great city Hands-on learning

Rotman Fince Lab

Dean Tiff Macklem

Prime Minister Justin Trudeau at Rotman

University 
in Canada

#1

In the World  
for Faculty Research

#3

Universities
in the World

Top25

8   MORNING |  EVENING MBA 9

Year One
1 2

Year Two

Classes for the Morning and Evening  
MBA programs take place over 32  
months, twice a week: in the morning  
from 7:00–8:59 am, or after work in the  
evening, from 6:30–8:30 pm. 

Broaden
Your Impact

Summer
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Orientation  
(mid/end of August)
Orientation is a mandatory overnight 
event designed to welcome you 
to the Rotman community, and set 
the foundation for your academic 
experience. The interactive two-
day event lets you focus on what 
you hope to achieve at Rotman, 
introduces you to the Self-
Development Lab and to your 
classmates as you form into working 
groups.

Intensive Week 1
(mid/end of August)
k  Business Problem Solving:  

A Model-Based Approach
k  Managerial Negotiations

Fall
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Spring
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Summer
July to August

MBA Pre-Program
Beginning in late July and 
throughout the month of August, put 
yourself into the academic mindset 
with optional preparatory courses 
in Business Mathematics, Statistics, 
Finance and Accounting.

Orientation  
(mid/end of August)
Orientation is a mandatory overnight 
event designed to welcome you 
to the Rotman community, and set 
the foundation for your academic 
experience. The interactive two-
day event lets you focus on what 
you hope to achieve at Rotman, 
introduces you to the Self-
Development Lab and to your 
classmates as you form into working 
groups.

Intensive Week 1
(mid/end of August)
k  Business Problem Solving:  

A Model-Based Approach
k  Managerial Negotiations

Application Deadlines

Round 1
Application Deadline: 

October 1, 2018

Decision Deadline:

December 14, 2018

Round 2
Application Deadline:  

January 7, 2019

Decision Deadline: 

March 8, 2019

Round 3
Application Deadline: 

March 4, 2019*

Decision Deadline: 

May 3, 2019

Round 4
Application Deadline:

April 29, 2019

Decision Deadline: 

May 31, 2019 

* International students should apply 
by Round 3 to ensure ample time for 
visa and financial processing

1. Create your profile

Even if you aren’t yet ready to 
apply, create an online profile with 
us so you can stay informed and 
easily register for our upcoming 
admissions events.

Create your profile at:
getstarted.rotman.utoronto.ca

2. Sign up for our events
www rotman.utoronto.ca/
MBAevents

3.Meet a current Rotman student
www.rotman.utoronto.ca/
ambassadors

4. Meet our team

The best way to get to know 
Rotman is to introduce yourself to 
our admissions team. To meet one-
on-one, arrange a class visit or tour, 
or if you have questions, we invite 
you to contact us.

mba@rotman.utoronto.ca

(+1) 416.946.8463

Rotman School of Management

University of Toronto
105 St. George Street,
Toronto, Ontario, Canada M5S 3E6

Intellectual  
Horsepower

Experience 
and Impact

Communication 
and Presence

Spike 
Factor

What We Look For

Tuition Fees

Did you Know?

Estimated tuition fees for the Full-Time MBA Class of 2021 in Canadian Dollars (CAD)

3-year 
Work permits are available for all international graduates

$4-million +
In scholarships are awarded each year

Rotman is a proud partner of:

Canadian Citizens and 
Permanent Residents 

International Students
on a study permit

Total  
Academic Fee

$107,500

$120,680

1st  Year
Academic Fee

$52,960

$59,450

At Rotman, you are more than your GMAT/
GRE/GPA. Our admission decisions are 
holistic: we are looking for unique people, 
not profiles. Although there is no model 
application, successful candidates do share 
some qualities that help make them stand out.

Admission 
and Next Steps

2nd  Year
Academic Fee

$54,540

$61,230

Costs do not include university incidental fees or compulsory ancillary fees.  
Please note that all fees are set annually and are subject to change.

Brochure spreads: both 
examples use two colours 
of type

Donor report one-sheets: 
both use two accent colours.

Digital ad

Rotman — 
SDA Bocconi 
Global
Executive 
MBA

THE NEW
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Display Type 
Display type on white or black may be  
any one of the colours from the Rotman 
extended palette. 

Colours must be used with restraint and 
rigour. 

In almost all cases each piece should 
use only one display colour at a time. For 
instance, in the program brochures, if 
the headlines are green, they should be 
green throughout the brochure.

An exception would be something like 
environmental graphics or animations 
where brand messages are in different 
colours.

Dark blue display type 
Dark blue display type must only be used 
on white and never on black. Dark blue 
type is not legible on black.

Display Type
Display Type
Display Type

Display Type
Display Type
Display Type

Display Type
Display Type
Display Type

Display Type
Display Type
Display Type

Display Type
Display Type
Display Type

Display Type
Display Type

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
70% black. This is a sample of 
body copy. Lorem ipsum dolor 
sit amet, consectetur elit. 

Headline
50% black. This is a sample of 
body copy. Lorem ipsum dolor 
sit amet, consectetur elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Headline
This is a sample of body copy. 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Type colourColour 
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Body copy 
Body copy is black or an appropriate level 
of grey to be highly legible. The grey level 
will depend on the application, as well as 
weight and size of type.

Using grey for body copy can add depth 
and sophistication, when used well.

A small amount of accent colour type can 
give the piece some added richness, but 
do so with great restraint.

Type colourColour 
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Satwik Sharma graduated from  
the Rotman MBA in 2016. Prior  
to this, Satwik gained experience  
in a variety of roles in finance  
including derivatives trading, wealth 
management, consumer banking, and 
investment management at leading 
global institutions such as Goldman 
Sachs, Standard Chartered Bank and 
HSBC while working across key 
international financial centers. Satwik 
holds a Post Graduate Diploma from 
the Indian Institute of Management 
Calcutta and a Bachelor’s Degree in 
Chemical Engineering from NITK 
Surathkal in India.

Post Rotman, Satwik is pursuing  
a career in the Canadian capital 
markets as an investment banking 
professional, initially in the M&A 
group at BMO Capital Markets, and 
currently in the Real Estate Investment 
Banking group at TD Securities. He is 
a CFA charter holder and a member 
of the Toronto CFA Society. Satwik is 
also an active volunteer for various 
community initiatives including United 
Way, Movember, Camp Ooch, and the 
YMCA of Greater Toronto.

Jessa Blades is a Managing Director 
at IDEO.org, a design and innovation 
non-profit, where she leads  
the organization’s Nairobi studio  
and health practice.

Before joining IDEO.org, Jessa was 
a Business Designer at IDEO where 
she worked at the intersection of 
strategy, service, and organizational 
design. She has helped build an 
affordable and scalable school model 
in Peru, prototyped business models 

for consumer health products in 
Indonesia, and created paths to market 
for textile producers in Ethiopia.

Jessa has a background in 
nonprofit strategy consulting  
and entrepreneurship, has worked  
in Addis Ababa, London, and San 
Fransisco, and holds an MBA  
from the University of Toronto’s 
Rotman School of Management.  
She currently lives in Kenya.

Satwik Sharma, MbA '16

reciPient of the
LeAder to wAtch AwArd

Jessa Blades, MbA '11

reciPient of the
LeAder to wAtch AwArd
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The 2018 Rotman Lifetime Achievement 
Award recognizes Donald Guloien for his 
outstanding commitment to enhancing 
diversity and inclusion in corporate 
Canada, his steadfast support of education 
and healthcare, his nimble leadership of 
Canada’s first bank and bold expansion of 
its U.S. presence. 

Tonight the Rotman School of Management 
at the University of Toronto, fellow alumni 
and members of Canada’s business and 
philanthropic community, pay tribute to Mr. 
Guloien’s extraordinary achievements.

Donald Guloien is the immediate  
past President and Chief Executive 
Officer of Manulife. A 36-year 
company veteran, Mr. Guloien  
held a variety of leadership roles  
in insurance and investments 
operations, global acquisitions  
and business development. 

Mr. Guloien is Vice Chairman of  
the Mayor of Shanghai’s International 
Business Leaders’ Advisory Council, 
Trustee at the The Hospital for Sick 
Children and Chair of the Governance 
and Nominating Committee, a 
Governor of Branksome Hall, former 
Director of the Geneva Association, 
former member of the Board of  
the Business Council of Canada, 

Immediate Past Chair of the Canadian 
Life and Health Insurance Association, 
and former member of the Campaign 
Cabinet for the United Way and the 
University of Toronto. He is also a 
member of the Ticker Club, and the 
World Presidents’ Organization. 

Mr. Guloien has been named 
International Business Executive of  
the Year by the Canadian Chamber  
of Commerce, awarded The Queen 
Elizabeth II Diamond Jubilee medal, 
and received the Arbor Award for his 
many contributions to the University 
of Toronto. He was ranked among the 
Highest Rated CEOs in Canada by 
Glassdoor in 2015 and 2016 and 2017 
Employees’ Choice Awards.

Lifetime  
Achievement
Award

Donald Guloien

reciPient of the rotMAn  
LifetiMe AchieveMent AwArd

Reunite dinner program 
showing small amount of 
accent type in colour



Rotman Visual identity guidelines

Type colour: using white and blackColour 

White type/black type
White type is generally more effective for 
high level messaging when used on flat 
colour. The messaging tone is brighter, 
and more confident. 

In any given piece try to have the primary 
messaging in white. 

The below diagram is not incorrect, 
however white type, shown on right, 
tends to be more effective.

Learning
that transforms
potential.

The pulse
of a connected
city.

Insights
that reshape
the future.

Dialogue
that sparks
bold action.

Learning
that transforms
potential.

The pulse
of a connected
city.

Insights
that reshape
the future.

Dialogue
that sparks
bold action.



Rotman Visual identity guidelines

On this page are some examples  
showing what not to do with type and 
colour. 

Keep colour simple, crisp and bold.

Incorrect type colour usageColour 

Display Type Display Type

Display Type

Display Type Display Type

Display Type

Display TypeDisplay Type

No colour on colour

No colour on grey

Don’t use different headline 
colours in  the same piece

No colour body copy

No dark blue on black

Headline 1
This is a sample of body copy. Lorem 
ipsum dolor sit amet, consectetur 
adipiscing elit. 

Headline 2
This is a sample of body copy. Lorem 
ipsum dolor sit amet, consectetur 
adipiscing elit.

Headline
This is a sample of body copy. Lorem 
ipsum dolor sit amet, consectetur 
adipiscing elit. 



Rotman Visual identity guidelines

Colours from the extended colour  
palette may be layered and multiplied 
over images.

Adding colour to images in this way can 
give images more visual impact, as well as 
extending the use of an image by using it 
in different colours.

Colour with imagesColour 




