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From the Ground Up

Gender, Space, and Self-Employment in a Colombian Housing Project

ABSTRACT Self-employment is an important component of many development strategies aiming to en-
hance earnings and employment among low-income populations. However, women tend to earn less than
men through self-employment, calling into question the effectiveness of self-employment as a tool for bol-
stering women's earnings. In this paper, we identify a novel intervention that boosts women's returns from
self-employment and narrows the gender earnings gap in an informal, residential market. We argue that mi-
cro-spatial resources offer gender-specific advantages to female business owners. We show how gendered
constraints on women'’s labor market activity intersect with spatial resources to influence their likelihood of
running a business and their self-employment earnings. Using data from a Colombian public housing com-
plex, we find that the randomly assigned location of a resident’s apartment significantly influences women’s
business activity, but not men’s. Women who run informal, home-based businesses from favorable locations
earn more than twice as much as comparable women, narrowing the gender earnings gap by 58.5% and
earning an income that lifts them above the poverty line. This study offers a new perspective on how gender
and micro-geography intersect to shape self-employment. More broadly, it reveals how an important but
often-overlooked factor, micro-spatial variation, influences economic development. KEYWORDS gender,

self-employment, earnings, micro-geography

Individuals with scarce resources and limited economic prospects often turn to self-
employment as a means of earning income (Cohn 2012; de Soto 2000). Across the Global
South, self-employed individuals provide products and services to low-income populations
and earn income outside the bounds of the traditional labor market. Recognizing the impor-
tance of this type of work, governments and development institutions often promote self-
employment as an important facet of their economic development strategies (Almeida and
Galasso 2010; Cho, Robalino, and Watson 2014). But the economic returns from self-
employment vary dramatically by gender. Across various settings, self-employed women
earn less than self-employed men (Bird and Sapp 2004; Robb and Coleman 2009). In
low-income, developing-country contexts, the gender disparities in returns from self-
employment are particularly striking. Even when running small-scale businesses in informal
marketplaces, men earn significantly more than women (World Bank 2012).

To counteract this wage gap, researchers have conducted numerous interventions to bol-
ster women’s self-employment income in informal, developing-country contexts. These
scholars, who hail predominantly from development economics, have implemented ran-
domized interventions to investigate whether business education enhances women’s human
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capital, or whether access to credit bolsters women’s financial capital (Patel 2014). Disap-
pointingly, these large-scale studies have documented minimal earnings effects. Across Latin
America, Africa, and Eastern Europe, numerous studies find that human and financial cap-
ital interventions do little to increase women’s self-employment income (Patel 2014;
McKenzie and Woodruff 2014). Taken as a whole, this robust body of work demonstrates
the difficulty associated with closing the self-employment earnings gap.

In this paper, we present a novel intervention that significantly increases women’s self-
employment income and narrows the gender earnings gap by 58.5%. We propose that prior
interventions may have overlooked a critical entreprencurial resource: micro-geographic
space. Micro-geographic spaces are meaning-rich material forums in which exchanges of social
and economic resources unfold (Gieryn 2000). Research in the sociology of space shows that
minor differences in the layout and structure of micro-geographic environments, like an office
floorplan or the design of residential spaces, have major effects on individuals® abilities to
access resources (Festinger, Schachter, and Back 1950; Jacobs 1961; Liu and Srivastava 2015).

We believe that micro-geographic resources are particularly salient for low-income
women, who often use their own homes as storefronts for informal small businesses (de Oli-
veira 1997) or “borrow” spatial resources from friends and relatives (Cohn 2012). Running a
small business from home allows women to pursue an income-earning activity that requires
no real estate investment, while attending to family or other houschold responsibilities
(Blumberg 2001; Strassmann 1987).

Although running a business from home does not necessarily balance work and life de-
mands (Budig 2006a), it is an important option for many poor women in developing coun-
tries, whose options outside the home may be constrained (Cohn 2017; Wilson 1998).
Given the central role of physical space for these ventures, we anticipate that the micro-
spatial location of women’s homes will have a significant effect on their tendency to start
informal businesses, as well as the income they earn from those endeavors.

To explore this possibility, we examine data from a public housing project in Colombia.
In this setting, women face constraints on their ability to work outside the home, given gen-
dered cultural expectations around childcare and other domestic tasks (Meertens et al.
2007). Women also command significantly lower wages in the labor market (Osorio Pérez
2015). Since traditional work options are less feasible and profitable for women, home-based
businesses offer an important alternative to the broader labor market.

Our research setting offers a unique opportunity to isolate the causal effect of micro-
spatial resources on women’s earnings through self-employment. Residents in the housing
complex were randomly assigned to identical apartments by lottery. Given the physical
structure of the housing project, residents in ground-floor apartments have greater exposure
to local pedestrian flows than residents on upper floors. We anticipate that this greater foot
traffic will encourage informal business activity and facilitate higher earnings, particularly
for women. Because women face heightened labor market constraints relative to men, we
anticipate that these minor spatial advantages will translate into major shifts in business ac-
tivity and earnings among women, narrowing the earnings gap in informal self-employment.

We find that the vertical proximity of a woman’s home to foot traffic exerts a powerful,
causal effect on her business activity and earnings. First, women’s employment choices are
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particularly sensitive to micro-spatial endowments, with location strongly moderating wom-
en’s tendency to run informal businesses from home. Second, micro-spatial locations are
highly consequential for women’s earnings. Women who run businesses from advantageous
locations earn more than twice as much as women who have similar spatial resources but are
not entrepreneurs. Through their informal businesses, women in advantageous locations
earn an income that is well above the poverty line and narrows the gender earnings gap by
58.5%. Given that informal work rarely lifts poor individuals out of poverty (Jiitting and
Laiglesia 2009), the effect of micro-spatial resources on women’s earnings is particularly
striking. We probe these effects further by examining the types of businesses women run,
as well as the role of motherhood in patterning self-employment.

This paper bridges literatures on gender, economic development, and self-employment
to demonstrate that a novel mechanism, micro-spatial resources, has a dramatic effect on
women’s earnings. Focusing on an informal, residential marketplace, this study shows how
an important factor beyond human and financial capital can enhance women’s earnings
as home-based entrepreneurs. In doing so, our results introduce theoretical nuance to the
relationship between self-employment and the gender earnings gap in developing-country
contexts. More broadly, our findings introduce micro-spatial location as an important the-
oretical tool in the development sociologist’s toolkit. Building on existing work and offering
new insights, this study opens novel lines of inquiry for examining how minor spatial differ-

ences can profoundly shape social and economic development.

RANDOMIZED INTERVENTIONS AND WOMEN'S SELF-EMPLOYMENT EARNINGS

Government bodies and development institutions often encourage certain forms of self-
employment to facilitate work and bolster earnings, particularly among low-income popu-
lations with limited labor market options (Almeida and Galasso 2010; Cho, Robalino, and
Watson 2014; Gindling and Newhouse 2012). Indeed, development sociologists also view
self-employment as an important component of “palliative” strategies that offer immediate
economic benefits to local communities (Cohn 20125 Doering 2016). But despite the bene-
fits associated with self-employment, researchers have found striking gender disparities in
the financial returns from such activity, with men consistently earning more than women
(Nix, Gamberoni, and Heath 2014; World Bank 2012).

Researchers have studied how self-employment policies and programs might enhance
women’s economic returns from self-employment, with much of this scholarship coming
from development economics. In that field, randomized controlled trials are the tool of
choice, as they enable causal isolation of treatment effects (Glennerster and Takavarasha
2013). Working to increase women’s self-employment earnings, rescarchers focus on bolster-
ing two kinds of entreprenecurial resources: human capital and financial capital. Because
women tend to have less business-related human capital (Bird, Sapp, and Lee 2001),
rescarchers provide female entrepreneurs with business training programs (e.g, Drexler,
Fischer, and Schoar 2014; Karlan and Valdivia 2011). And because women have less access
to financial capital (Murray and Boros 2002), researchers provide women with access to mi-
crocredit (Karlan and Zinman 2011), savings tools (Dupas and Robinson 2013), and grants
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(Fafchamps et al. 2011). Through these interventions, researchers seck to identify the sources
of the gender earnings gap and to boost women’s self-employment earnings.

Despite a collection of well-executed studies, these randomized interventions have had
small or non-significant effects on women’s earnings. In their review of business training in-
terventions, McKenzie and Woodruff (2014) find minimal changes in female entrepre-
neurs profits and revenues. Similarly, Patel (2014) shows that financial interventions have
had little effect on women’s business growth. The absence of strong effects on women’s
earnings suggests that alternative mechanisms may have been overlooked. Indeed, Patel en-
courages researchers to examine “other systematic constraints to women’s entrepreneurial
activity in addition to limited finance and business skills” (13).

Recognizing the potential for alternative mechanisms, we suggest that micro-spatial re-
sources moderate women'’s small business earnings. In what follows, we discuss the literature
on micro-geography and explain why micro-spatial resources might be particularly impor-
tant for informal, home-based businesses. We also discuss why women who run well-placed
businesses might earn more than comparable women working in other domains, and why
spatial resources might not have the same impact on men’s business activity and earnings.

GENDER AND SELF-EMPLOYMENT IN COLOMBIA

In our research setting, women face two interrelated labor market constraints that influ-
ence their tendency to found a business at home, as well as their subsequent earnings.
First, women in Colombia, like women across the globe, encounter the normative ex-
pectation that they will assume primary responsibility for childcare and other household
tasks (Meertens et al. 2007). Second, women in Colombia command significantly lower
wages in the labor market than men (Osorio Pérez 2015). Below, we anticipate how
these gendered social institutions influence self-employment and how they could be
moderated by micro-spatial resources.

Cultural Constraints on Working Outside the Home

Women in Colombia face the cultural expectation that they will assume primary responsi-
bility for childcare and other household tasks (Meertens et al. 2007). Poor women in Co-
lombia have 3.49 children on average (Castafieda and Llanos 2012), and public childcare
options are limited (Lora 2015). Thus, women’s capacity to engage in the labor market is
constrained. These limitations are reflected in differential employment levels, with $4.4%
of women and 74.4% of men participating in the labor market (DANE 2017).

These structural limitations on women’s labor market participation parallel trends in
North America. According to widely shared cultural beliefs, women have characteristics that
make them particularly well-suited to childcare and household maintenance (Ridgeway and
Correll 2004). Women are widely viewed as more nurturing and communal than men, who
are seen as more agentic and instrumental, and thus better suited to the traditional labor
force (Cuddy, Fiske, and Glick 2004). As such, women are generally held to the normative
expectation that they will assume the bulk of family care responsibilities (Ridgeway 2011).
For many women, the tension between household and non-household work makes it diffi-
cult to participate fully in the labor market (Budig and Hodges 2010).
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Faced with these challenges, many women turn to self-employment (Cohn 2017). Self-
employment offers more flexibility and autonomy than traditional wage labor (Budig
2006b; Hughes 2005; Loscocco and Bird 2012), allowing women to accommodate house-
hold responsibilities. Indeed, women are more likely to opt for self-employment as a
“Plan B” when policies and institutions provide little flexibility or support for working
mothers (Thébaud 2015).

In Latin America, women have a long tradition of pursuing self-employment at home,
particularly in the informal sector. Historically, when faced with limited family-support pol-
icies, poor Latin American women have used the materials and skills at their disposal to sell
products and services from home (de Oliveira 1997). Latin American women in female-
headed houscholds are particularly likely to take up informal work, as they face more oner-
ous family constraints (Wilson 1998). Beyond the boundaries of Latin America, low-income
women often start informal, small businesses from home as a way of earning income with-
out incurring additional real estate costs (Blumberg 2001; Ehlers and Main 1998; Strass-
mann 1987). Although women’s home-based businesses rarely prove highly profitable
(Thompson, Jones-Evans, and Kwong 2009), they offer a means of navigating work—family
constraints.

Given these constraints, we expect that women in the focal housing project will be more
likely than men to run informal businesses from home. As a baseline hypothesis, and con-
sistent with previous work demonstrating women’s tendency toward home-based business,

we anticipate that:

Hypothesis 1: Women will be more likely than men to run home-based informal
businesses.

MICRO-GEOGRAPHY AND STRUCTURED OPPORTUNITIES

Whereas our first hypothesis anticipates that women are more likely to run informal busi-
nesses, our second hypothesis anticipates that women’s business activity will be significantly
shaped by their micro-spatial resources. Before formally asserting this expectation, we ex-
plain how micro-geography influences social and economic resources, and why an apart-
ment on the ground floor doubles as an entrepreneurial resource in our setting.

Researchers have established that geographic proximity facilitates interaction patterns,
which can shape access to resources. Most interactions occur across relatively minor spatial
distances (Sorenson and Stuart 2001), likely because individuals are reluctant to expend the
effort to overcome physical constraints (Zipf 1946). The relatively narrow band of micro-
geographic space that individuals occupy thus shapes their access to people, information,
and other resources.

Scholars have shown that the built environment provides a physical scaffold for interac-
tions, which in turn affect opportunities to attract and accrue resources. For example,
Festinger, Schachter, and Back (1950) found that the layouts of stairwells and entrances at
MIT residence halls were critical determinants of residents’ friendship networks. And Allen
(1977) demonstrated that the arrangement and distribution of engineers’ office locations
played central roles in shaping communication patterns. Scholars have found that traders’
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seating locations on the floor of a stock exchange pattern their communication and trades
(Baker 1984), and that the locations of desks (Chown and Liu 2015), lunchrooms (Sommer
1959), and restrooms (Pfeffer 1981) serve as nucleating points around which interactions are
centered. As Gieryn (2002, 35) explains, “Buildings stabilize social life. They give structure to
social institutions, durability to social networks, persistence to behavior patterns.” Thus,
small differences in micro-geographic configurations can significantly shape interactions, ex-
changes, and access to resources.

Gender, Apartment Location, and Informal Business

In the Colombian housing project examined in this study, residents” physical location may
influence their decision to run an informal business from home. Residents of low-income
neighborhoods often use the physical environment’s built features to sell products and serv-
ices informally (Bacchetta, Ernst, and Bustamante 2009; Venkatesh 2006). Apartments in
the housing project have identical layouts within four-story buildings. Pathways and side-
walks thread through the project, leading residents to walk next to the windows and porches
of ground-floor apartments. Figure 1 provides a photograph of the walkways in the housing
project and their proximity to ground-floor apartments.’

As a result of this physical structure, residents assigned to ground-floor apartments have
greater exposure to pedestrian flows, and potential customers, than residents assigned to up-
per floors. Residents on the ground floor can use their windows and porches as informal
storefronts to serve other residents as they pass by. Chance encounters along well-trodden

FIGURE 1. Neighborhood walkways
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pedestrian paths often facilitate interactions among acquaintances and strangers (Grannis
2009). Below, Figure 2 highlights this potential of ground-floor-based businesses to reach
potential customers. Although residents in upper-floor apartments can also run informal
businesses, they have less opportunistic positions from which to sell to local pedestrians.
Logically, individuals with more favorable entrepreneurial resources should be more likely
to run informal businesses from those spaces.

We now link the micro-geographic features of the housing project with the macro-level
social institutions that limit women’s participation in the labor market. As discussed above,
women in Colombia face the normative expectation that they will assume primary respon-
sibility for childcare and other household tasks, making it challenging to work outside the
home. Thus, we anticipate that women will be particularly sensitive to spatial opportunities
in the built environment that encourage self-employment. Women may be especially recep-
tive to spatial endowments because home-based businesses allow them to more readily inte-
grate income-earning activities with household responsibilities. By comparison, since men
do not face the same constraints, they should be less sensitive to such spatial opportunities.
Said differently, we anticipate that, because women are constrained in the wider labor
market, they may be particularly responsive to micro-geographic resources that allow them
to co-locate work and family responsibilities from a favorable position in the marketplace.
Specifically, we expect:

FIGURE 2. A home-based informal business in the housing project. The sign on the ground floor

advertises the sale of cell-phone minutes.
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Hypothesis 2: Women who occupy favorable spatial locations will be more likely to
run home-based informal businesses than women in unfavorable
spatial locations, whereas men’s self-employment activity will not be
significantly shaped by spatial location.

Gendered Earnings Gap and Returns from Self-Employment

Women in Colombia command significantly lower wages than men. The female-typed jobs
that women perform in Latin America garner lower wages and have fewer protections than
male-typed jobs (Blofield 2009). Indeed, men with similarly low levels of education earn
more in low-skilled, male-typed jobs than women earn in low-skilled, female-typed jobs
(Nopo 2012) . Even when performing the same type of work with the same qualifications,
women are generally paid less than men (Meertens et al. 2007). Indeed, men in Colombia
earn 20.9% more than women of similar age and education, and the situation is exacerbated
for women with little education and few marketable skills, who are often employed in posi-
tions that garner particularly low wages, like domestic service (Osorio Pérez 2015) .

In our setting, women and men in the housing project report performing different types
of work. Women who work outside the home tend to occupy low-wage positions and report
working most frequently in “various trades” (oficios varios), domestic service, and waitressing.
Men in the housing project report working most frequently in “various trades,” street vend-
ing, carpentry, taxi driving, and construction. Although men’s jobs are not high-wage posi-
tions in the economy as a whole, their labor market opportunities provide higher wages than
women’s opportunities.

We expect that the gendered wage gap in the broader labor market will influence the
relative returns from home-based self-employment. Within a woman’s low-wage oppor-
tunity set, running a home-based business in a favorable (ground-floor) location may be
a profitable option. She may earn more by running an informal business from a ground-
floor apartment than she would working as a waitress or nanny. By comparison, male
informal business owners may not experience the same relative returns from advanta-
geous micro-spatial resources. For a man, running an informal business from the ground
floor may not be as lucrative as his other options, like construction or taxi driving.
Given women’s limited opportunities in the wider labor market, we anticipate that the
interaction of informal business activity and micro-spatial resources will significantly af-

fect women’s earnings.

Hypothesis 3: Women who run home-based informal businesses from favorable
spatial locations will earn significantly more than women endowed
with similar spatial locations who work in other domains.

To further isolate the effects of micro-geographic resources on returns from self-employ-
ment, we also compare the earnings of self-employed women on ground and upper floors,
anticipating that those on the ground floor will earn more than those on upper floors. We
also benchmark women’s earnings against men’s. Our expectation is that micro-geographic
endowments will not significantly influence men’s relative earnings through home-based

self-employment, given their lucrative options in the broader labor market.
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RANDOM ASSIGNMENT

We use data from a natural experiment in a Colombian public housing complex. The hous-
ing complex sits five miles outside a mid-sized city and is part of a large-scale government
initiative to provide free housing to poor citizens, many of whom have been displaced by
Colombia’s long-standing internal conflict (Minvivienda 2015b). Crucially for this study,
residents who were selected to live in the complex are randomly assigned to apartments,
allowing us to isolate the causal effect of spatial location on self-employment.

Four features of the setting support the notion that apartment assignment is truly ran-
dom. First, random assignment is dictated by Colombian law. This law is institutionalized
on governmental websites and states that “to guarantee the transparency of the lottery, a sys-
tem of lottery machines will be used” (Minvivienda 2013, 3). The law also dictates that dis-
abled or elderly individuals can request ground-floor apartments—because the buildings do
not have elevators (Minvivienda 2015a)—a provision that we carefully account for in our
analyses. Second, the lotteries take place in public. Government officials facilitate draws of
apartment numbers from lottery machines with future residents awaiting assignments in the
audience (Figure 3). Residents receive their assignments in real time, minimizing opportuni-
ties for distortion or back-room deals, and are not permitted to swap apartments. One resi-
dent described the process this way: “They put these little papers in a ball, and they call your
name, and you go up and pull out a piece of paper with your apartment number.” After the
lottery, government officials publish assignments on a public website (Minvivienda, no
date). Third, housing staff repeatedly reassured us that, although many interactions with the
Colombian government are notoriously open to bribery, the apartments studied in this pa-
per were truly randomly assigned.

Finally, we investigated the random assignment in a series of balance tests (results below)
and found distributions consistent with randomization. As mentioned, Colombian law
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dictates that disabled or elderly individuals can request ground-floor apartments when
buildings do not have elevators. Our results (see below) hold when controlling for (or ex-
cluding) this subpopulation. Taken together, we have strong reason to believe that our set-

ting has true random assignment, allowing us to draw causal inference.

DATA AND METHOD

To examine self-employment and earnings, we employ data from a census of individuals liv-
ing in the housing project. A private data-collection firm conducted the census in the fall
and winter of 2014. At that point, residents had been living in the complex for about a year.
Given this short period, residents in our setting would have had limited social networks,
compared to residents of more established communities. Although the data set contains in-
formation on children and adults, we focus on the 1,786 working-age adults (16 or older)
who live in the complex. We exclude 10 individuals because they have incomplete demo-
graphic information.

The data consist of a single cross-sectional record for each adult. Although our data are
cross-sectional, two factors assist with our causal claim. First, our dependent variables (busi-
ness activity and income) are measured affer apartment assignment. Second, because apart-
ment assignment is random, residents” personal characteristics should not differ significantly
across ground and upper floors (a fact we demonstrate below). Thus, any differences across
space in business activity or income should be driven by randomly assigned location.

Outcome variables. We focus on two outcome variables: whether residents run an infor-
mal business in their home, and the income they earn (from the informal business or from
another type of work). Running an informal business is one of many types of work that res-
idents can report in the census. We assign a value of 1 to the variable Informal Business if the
resident reports that their primary economic activity is running a small business from home,
and o otherwise. Our second outcome variable, Individual Income, is a continuous measure
of reported monthly income. To aid interpretation, we convert all values from Colombian
pesos to US dollars at the 2014 average exchange rate (COP 1 = USD o0.0005).

Key predictor variables. We focus on three variables to predict informal business activity
and income. First, we estimate the effect of being Femnale (woman = 1, man = o) on running
an informal business (Hr). Then, to examine the combined effect of gender and spatial
location (Hz), we interact Female and Ground Floor. The Ground Floor variable indicates
whether individuals live in a ground-floor or upper-floor apartment (ground = 1, upper = o).
Finally, to examine whether women’s economic returns from informal business are shaped
by their micro-spatial resources (H3), we introduce an interaction between Informal Business
and Ground Floor as a predictor of women’s income.

Balance checks. We have claimed that residents are randomly assigned to apartments.
Here, we present a series of balance checks to test this assertion and strengthen our causal
claim. Balance checks are #-tests comparing the mean values of observable variables for indi-
viduals in the treatment and control conditions across the full population (Glennerster and
Takavarasha 2013). The balance checks presented in Table 1 reveal that ground-floor and
upper-floor residents are statistically similar in gender, education, marital status, and family
size. These balanced distributions suggest that housing assignment is indeed random.
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TaBLE 1. Balance checks for random assignment across housing complex population

Variable Ground floor (N = 750) Upper floors (N = 2284) Difference
Female 0.52 0.53 0.01
(0.02) 0.01m (0.02)
Secondary Education 0.36 0.35 -0.01
(0.02) (0.01D .02)
Married 035 037 0.02
(0.02) (0.0M (0.02)
Family Size 513 5.03 -0.10
(0.07) (0.04) (0.08)
Age 26.83 22.97 -3.86"**
(0.74) (0.35) (0.74)
Disabled 0.04 0.01 -0.03***
0.0 (0.00) (0.01)

Note: The sample for age includes 10 fewer individuals due to missing data.

As expected based on government policy, the balance checks also reveal that ground-floor
individuals are older and more likely to be disabled. To account for these differences, we in-
clude regression models that control for age and disability, and find similar results.

T-tests and regression models. To estimate the effects of gender and micro-spatial resour-
ces on self-employment, we use a complementary set of #test analyses and regression models.
T-tests are comparisons of means and are widely used in experimental research to evaluate
treatment effects (Glennerster and Takavarasha 2013). We present #-test results first when
evaluating each hypothesis. But because residents are nonrandomly distributed on age and
disability, and because these factors may influence work and earnings, we also include regres-
sion models that control for these factors. Specifically, we run models that control for Age,
Age Squared, and Disability. We also run the models on a sample that excludes unemployed
adults (i, those who report being unemployed and do not have home-based businesses).
We examine this employed-only sample to ensure that our results are not biased by individ-
uals who are unlikely to participate in the labor market. In separate analyses (available on
request) we included a variety of additional controls—marital status, education, head of
household, and other family members” income—and found our results to be robust.

We use logistic regression to estimate residents’ odds of informal business activity
(Hr and Hz2). When testing H2 (that women will be particularly responsive to micro-spatial
resources), we estimate the interaction effect of gender and location on business activity. In-
teraction terms in nonlinear models (in this case, logistic regression) can be misleading, be-
cause coefficients and significance levels vary depending on the specified values of the
predictors (Ai and Norton 2003; Norton, Wang, and Ai 2004). Put differently, the lack of
coefficient significance in nonlinear interaction coefficients may be spurious. Thus, we fol-
low previous scholars (e.g, Kwon, Heflin, and Ruef 2013; Doering and Thébaud 2017) and
use predicted probabilities to evaluate marginal differences between groups, holding all
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control variables constant at their means. We also ran logistic regressions as “rare event”
models (King and Zeng 2001), because the number of informal businesses is small relative
to the total number of adults, and found consistent results (available on request).

Our third hypothesis is that women will earn more by running informal businesses in
favorable locations than by working in other domains. To examine this possibility, we split
the sample by gender to conduct within-gender analyses. We employ generalized linear
models to predict individual income, which is right-skewed. This approach generates accu-
rate estimates and predicted values when response variables are non-normally distributed
(Neuhaus and McCulloch 2011). The results are also robust to using ordinary least squares
regression. Finally, we cluster standard errors at the household level to account for within-
houschold interdependence of informal business and other economic activity.

RESULTS: GENDER, SPACE, AND SELF-EMPLOYMENT

We begin by describing the data with summary statistics (Table 2). Across the 1,786 individ-
uals in the data set, the average individual is 35 years old, and women slightly outnumber
men. Consistent with the spatial configuration of the four-story apartment buildings, ap-
proximately one in four individuals lives on the ground floor. Approximately 3% of adults
(ss individuals) run an informal business at home. This figure may seem low at first glance,
given the high rates of informal economic activity in Latin America (Deelen 2015). But es-
timates of informality include ventures both inside and outside the home (Cérdova 2013).
Since we focus on a particular subset of informal activity, it is logical that our rate of home-
based entrepreneurship would be lower than more global estimates of informality. The av-
erage adult earns $126.56 per month, reflecting the low-income population in the complex.
The national poverty line is $108.52 for individuals and $434.08 for a four-person house-
hold (DANE 2015). Consistent with gendered earnings trends in Colombia, we find a
strong, negative correlation between income and being female.

We consider first how gender influences residents’ use of spatial resources for self-
employment. Our baseline hypothesis (Hi) is that women are more likely than men to
run informal businesses. In Hz2, we anticipate that women will be particularly responsive
to favorable micro-spatial resources. We begin by using #tests to compare mean levels of
informal business activity among women and men. Consistent with Hi, we find that
women are significantly more likely than men to run an informal business (4.34% versus

TABLE 2. Summary statistics for adult population

Variable N Mean  SD 1 2 3 4 5 6
1. Informal Business 1,786 0.03 017 1.00

2. Individual Monthly Income (USD) 1,786 126.56 151.53 0.02 1.00

3. Ground Floor 1,786 026 044 009 -0.04 100

4. Female 1786 054 050 0.08 -043 0.01 1.00

5. Age 1786 3515 1420 006 013 012 -0.02 100

6. Disabled 1786 002 013 003 -004 013 -0.06 0.02 100
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1.59%, p < .oor). Consistent with Hz, we find that floor location significantly shapes
women’s likelihood of business activity, but only marginally influences men’s. Among
women, 7.75% of those in ground-floor apartments run an informal business from home,
compared to 3.10% of those on upper floors (p < .o1). Among men, 2.84% of those on the
ground floor and 1.15% of those on upper floors run an informal business (p = n.s.). These
results suggest that women are particularly sensitive to spatial endowments, whereas men’s
self-employment is less influenced by their micro-geographic locations.

Because age and disability are non-randomly distributed across apartments, we also test
Hi and H2 using regression analyses that control for these factors (Table 3). In model 1, we
present a baseline regression that includes only controls. Logically, we find that being on the
Ground Floor has a strong, positive effect on informal business activity. We also see a non-
linear effect of age on informal business activity, such that both younger and older adults
have lower odds of starting an informal business than middle-aged adults.

In model 2, we introduce Female as a predictor and find that women have 2.85 times the
odds of running an informal business from home compared to men (p < .oo1), consistent
with Hr. We find similar results when excluding unemployed individuals (model 4). To test
Ha, we include the interaction term Ground Floor X Female in model 3. As discussed above,

TABLE 3. Logistic regression predicting running an informal business

m 2) 3) 4) (5)

Excluding Excluding
All adults  All adults (H1) All adults (H2) unemployed (H1) unemployed (H2)

Ground Floor 2.85%* 2.81* 278 2.81%* 294
(0.85) (0.86) (1.60) (0.86) (1.69)
Female 2.85** 2.84* 2.65** 2.72*
(0.87) 1.16) (0.82) am
Ground Floor x Female 1.01 0.94
(0.63) (0.59)
Age 1.35%* 1.35** 135** 135** 1.35**
(0.14) (0.15) (0.15) (0.15) (0.15)
Age? 1.00* 1.00* 1.00* 1.00* 1.00*
(0.00) (0.00) (0.00) (0.00) (0.00)
Disabled 1.67 1.81 1.81 1.87 1.87
(1.39) (1.66) (1.66) (1.75) (1.75)
N Individuals 1786 1786 1786 1627 1627
N Households 698 698 698 687 687
Log pseudo-likelihood ~ -226.18 -220.16 -220.16 -216.20 -216.19

Note: Coefficients and standard errors are exponentiated. Standard errors are in parentheses and are clustered at the
household level.
***p <.,001, **p < .01, *p < .05, two-tailed.
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not significantly different for men.

interaction terms and significance levels in nonlinear models can be misleading. In these
models, an exclusive focus on the significance levels of coefficients can lead researchers to
overlook potentially significant effects. Thus, we use the results of model 3 to generate pre-
dicted probabilities, holding controls constant at their means. Figure 4 presents women and
men’s predicted likelihood of running an informal business.”* Consistent with our expecta-
tions in Hz, women on the ground floor have a significantly higher predicted probability of
running an informal business than women on upper floors (6.13% versus 2.27%, p < .o1).
However, spatial location has no significant effect on men’s likelihood of running an infor-
mal business (2.22% on the ground floor versus 0.81% on upper floors, p = n.s.). Overall,
these findings suggest that women, who face major constraints on labor market participa-
tion, are particularly influenced by spatial opportunities that lend themselves to informal,
home-based businesses; men are less influenced by spatial resource endowments when

founding informal businesses.

Effects of Space and Self-Employment on Earnings

We now examine the role of micro-spatial resources and informal business on women’s earn-
ings. In H3, we anticipated that the interaction of informal business and ground-floor location
would have a significant, positive effect on income, such that women who run informal busi-
nesses from the ground floor will out-earn women who also live on the ground floor but work
in other domains. For women, running a home-based informal businesses from a ground-floor
location may be more lucrative than other options in their labor opportunity set.

We begin by comparing mean monthly earnings. Among women on the ground floor,
those running informal businesses earn nearly three times more than those working in other
domains ($167.30 versus $59.93, p < .0o1). By comparison, women on upper floors do zo#
earn significantly more when they run informal businesses than when they work in other
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domains ($63.70 versus $66.78, p = n.s.). The #-tests suggest that women in favorable spatial
locations earn significantly more through home-based self-employment than in other jobs
common among women, such as cleaning or waitressing. Notably, these income differentials
are limited to ground-floor businesses.

As a point of comparison, men do not earn significantly more through informal business
on the ground floor. The difference between men’s earnings from informal businesses and
their work in other domains is not significant, on either the ground or upper floors. Even
when occupying favorable ground-floor locations, men do not earn significantly more through
home-based self-employment than from other domains, such as construction or taxi driving,

We find consistent results when controlling for age and disability in regression analyses.
We present the results of the generalized linear models predicting individual income in
Table 4. For ease of interpretation, we present predicted monthly income (with all controls
constant at their means) in Figures s and 6.

Among women, earnings vary significantly based on their micro-spatial resources and the
type of work they perform. Model 1 in Table 4 offers a baseline estimation of women’s
monthly earnings; model 2 introduces an interaction of Ground Floor x Informal Business;
and model 3 excludes unemployed individuals. Models 2 and 3 show significant, positive

aBLE 4. Generalized linear model predicting individual monthly income

Q) (¢3) A3) 4) (5) ()
Women, Men,
excluding excluding
Women Women unemployed Men Men unemployed
Ground Floor 0.14 0.00 -0.01 -0.09 -0.10 -0.07
0.1 (0.13) (0.13) (0.06) (0.06) (0.06)
Informal Business 038 -018 -0.25 0.10 -0.00 -0.14
(0.16) (0.35) (0.35) 0.13) (0.19) (0.20)
Ground Floor x Informal Business 0.97* 0.98* 0.25 0.22
(0.40) (0.40) (0.24) (0.25)
Age 0.10***  0.09*** 0.10*** 0.10**  0.10*** 0.10***
(0.03) (0.02) (0.03) (0.01 (0.01 (0.0M
Age? -0.00* -0.00**  -0.00** -0.00"* -0.00"** -0.00***
(0.00)  (0.00) (0.00) (0.00) (0.00) (0.00)
Disabled -210"* 1977 -2.06** -0.47 -0.46 -0.26
(0.58) (0.58) (0.59) (0.29) (0.28) (0.22)
N Individual 967 967 903 819 819 724
N Household 666 666 643 602 602 552
Log pseudo-likelihood -594490 -5941.03 -5564.44 -5251.75 -5251.50 -4589.21

Note: Standard errors are in parentheses and are clustered at the household level.
***p <.,001, **p < .01, *p < .05, two-tailed.
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interactions of Ground Floor x Informal Business. We present women’s predicted earnings
in Figure s, which demonstrates that, on the ground floor, women who run a business
out-carn those who work in other domains.> Female ground-floor business owners are pre-
dicted to earn more than twice as much as their ground-floor peers who work in other
domains ($136.71 versus $62.50, p < .o1). Women running businesses on the ground floor
also significantly out-carn those running businesses on upper floors ($136.71 versus $51.87,
p < .o1). But women on upper floors who run an informal business do not earn significantly
more than those who work in other domains ($51.87 versus $62.36, p = n.s.). These findings
are consistent with the #-tests and underscore the finding that women can earn significantly
higher incomes by running an informal business from home as compared to other common
forms of work, but only when they have access to favorable micro-spatial resources.

As a point of comparison, we examine the results for men. The non-significant interac-
tions in models 5 and 6 suggest that men’s income on the ground and upper floors does
not differ significantly by informal business activity. Figure 6 displays these differences
more concretely by presenting predicted earnings. Analyses of marginal effects show non-
significant predicted earnings differences for men on the ground floor who own businesses
and those who work in other domains ($222.84 versus $174.48, p = n.s.). We also find non-
significant marginal differences between predicted earnings for business owners on upper
floors and those who work in other domains ($191.85 versus $192.66, p = n.s.). Men do not
earn significantly more than comparable peers when running an informal business, even
when they occupy favorable ground-floor locations.

Overall, our results demonstrate that micro-spatial resources provide a significant boost
to women’s income through self-employment and narrow the gender earnings gap. Specifi-
cally, through their micro-spatial resources, female entrepreneurs narrow the gender earn-
ings gap in self-employment by $8.5%.* Furthermore, micro-spatial resources help self-
employed women on the ground floor earn an average income ($167.30 per month) that is
well above the poverty line of $108.52 per month (DANE 2015). Other women in the hous-
ing complex earn average incomes that fall closer to the extreme poverty line of $48.95 per
month. Thus, running a business from a favorable location offers women a significant
improvement over their earnings opportunities in other domains and, importantly, a means
of moving out of poverty. Nevertheless, women’s overall incomes remain precariously low,
especially compared to men’s. The highest-earning women, ground-floor entrepreneurs, still
carn far less than the average male home-based entrepreneur ($167.30 versus $240.69).
Thus, although micro-spatial resources aid in narrowing the gender earnings gap, they do
not eliminate gendered income differences.

EXTENDED ANALYSES: BUSINESS TYPES AND MOTHERHOOD

At least two possible scenarios may underlie the earnings differential between female busi-
ness owners on the ground and upper floors. First, women may start different #ypes of busi-
nesses, depending on whether they are adjacent to pedestrian flows (ground floor) or more
removed from such activity (upper floors). Second, similar types of businesses may be more
lucrative when located on the ground floor. Holding business type constant, proximity to
pedestrian flows may enable a greater number of transactions, leading to greater revenue.
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In an initial exploration, we examine business categories across ground and upper floors
(Table 5).° There is much overlap. Women’s businesses on both the ground and upper
floors fall into the categories of food and drink services and miscellaneous retail. One differ-
ence is that women on the ground floor have a higher likelihood of running food and drink
ventures, while women on upper floors are more likely to offer beauty services.

Table 6 identifies businesses located on the ground floor exclusively, upper floors exclu-
sively, and in both locations. Businesses exclusive to the ground floor tend to revolve around
food. Indeed, the only business exclusive to the ground floor that does not involve food is
selling cell phone minutes. Women appear to capitalize on their locations by offering goods
that are purchased quickly and require little advance planning from consumers. By compar-
ison, many of the businesses exclusive to upper floors require advance planning and pur-
chases that take longer to realize. All the hairdressers are located on upper floors; these
(highly gendered) services may require appointments and take longer to enact.

As a further step, we compared the income generated from similar business types on the
ground and upper floors (Both Floors in Table 6). From these businesses, women on the
ground floor earn an average monthly income nearly double that of women on upper floors
($154.81 versus $80.50). This difference suggests that women on the ground floor benefit

asLE 5. Categories of businesses run by women on ground and upper floors

Ground floor (N = 20) Upper floor (N = 22)

Business category Count Percentage Count Percentage
Service—beauty 0 0% 4 18%
Service—food and drink 10 50% 6 27%
Vendor—miscellaneous 9 45% 1l 50%
Unspecified 1 5% 1 5%

Note: There are 248 adult women on the ground floor and 685 on upper floors.

TABLE 6. Specific businesses run by women on the ground floor only, upper floors only, and

both floors

Ground floor only

Upper floors only

Both floors

Beer vendor

Cellphone minutes vendor
Fast-food vendor

Meat vendor

Restaurant

Soft drinks and ice vendor

Soup vendor

Frozen food vendor
Hairdresser

Ice vendor

Laundry machine rental

Popsicle and ice vendor

Catalog vendor

Cellphone minutes and sweets vendor
Fruit vendor

Lunch vendor

Pan-fried food vendor

Pastries vendor

Popsicle vendor

Vendor, unspecified
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from greater exposure to foot traffic. But because we do not know the exact products on
offer or the hours of operation, and because these are small samples, these figures are merely
exploratory.

Motherhood, Spatial Endowments, and Informal Business

When a woman has significant caregiving responsibilities, she may be socially constrained
from working outside the home. For example, a mother who must be present at home to
receive children after school may not have the flexibility to seck traditional employment.
Thus, mothers may be particularly sensitive to favorable spatial endowments that allow
them to run informal businesses from home. We probe this possibility by testing whether
women are more likely to found informal businesses when they have children.

Of the 967 women over age 16 in the housing project, 1% are mothers. We find that
mothers are 10 times more likely to run informal businesses than non-mothers (7.16% of
mothers versus 1.46% of non-mothers, p <.001).6 Among those on the ground floor, moth-
ers are 10 percentage points more likely than non-mothers to run informal businesses
(13.86% versus 3.82%, p < .o1), suggesting that mothers are particularly eager to take advan-
tage of self-employment in favorable locations. Interestingly, mothers also have a greater
likelihood of business activity than non-mothers on upper floors, where economic returns
from informal business are low (5.42% versus 0.31%, p < .oo1). The greater propensity
among mothers to start informal businesses in both favorable and less favorable locations
highlights the constraints mothers face. With so few work options that accommodate child-
care responsibilities, mothers are more likely to run businesses at home even when these ven-

tures generate little income.

Limitations

Our data offer novel insights into the relationships among gender, space, and self-employ-
ment, but they also have limitations. The primary limitation is a natural feature of our set-
ting: a small number (ss) of self-employment observations. Much like studies of other rare
events, such as heart attacks or war, we maintain that statistical infrequency does not make
the phenomenon less important (King and Zeng 2001), although it does limit the types of
analyses we can perform. But whereas entrepreneurship researchers often restrict their sam-
ples to business owners (e.g,, Loscocco and Bird 2012), we examine the frequency and earn-
ings of business activity across an entire community. This allows us to compare entrepreneurs
and non-entrepreneurs, thereby generating productive insights about the returns from self-
employment relative to other forms of work. Given the limited number of self-employment
observations in our data, we view this research as a first step in constructing a micro-spatially
informed understanding of development. We hope that future researchers will continue to
examine the effects of micro-spatial resources on development outcomes in other contexts,
thereby probing the generalizability of our findings.

DISCUSSION AND CONCLUSION

Policymakers and scholars often encourage self-employment as a means of creating eco-

nomic opportunities and bolstering earnings in low-income communities. However, across
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a variety of settings and business types, women earn significantly less than men through self-
employment. In this study, we have illustrated how a unique mechanism, access to micro-
spatial resources, significantly bolsters women’s economic returns from self-employment.
Motivated by insights from the sociology of space, we examine how housing endowments
with differential access to pedestrian flows affect informal business activity in Colombia.
We find that women are particularly responsive to micro-spatial resources when
founding informal businesses. Moreover, women who run businesses in advantageous
locations are predicted to earn more than twice as much as similar women, allowing
many to escape poverty. Yet for men, who have lucrative employment opportunities
outside the home, running an informal business in a favorable location does not garner
significantly higher earnings. Whereas previous studies find minimal effects of human
and financial interventions on women’s returns from self-employment in informal,
developing-country contexts (McKenzie and Woodruff 2014; Patel 2014), our findings
reveal that micro-spatial resources can significantly boost women’s income and narrow

the gendered earnings gap in self-employment.

Women's Visibility in Self-Employment

Although women across the globe turn to self-employment when they encounter con-
straints or discrimination in the labor market (Aldrich and Cliff 2003; Cohn 2017; Hughes
200s; Thébaud 2015), running one’s own business rarely translates into economic mobility
via increased earnings. In the Global North, self-employed women tend to earn the same or
less than they would have in the traditional labor market (Heck, Owen, and Rowe 1995; Lo-
scocco and Smith-Hunter 2004). In the Global South, the realities of self-employment are
particularly grim for low-income women, as informal self-employment almost never serves
as a pathway out of poverty (Jiitting and Laiglesia 2009). Given poor women’s dim earnings
prospects through self-employment, this study offers important insights into the conditions
under which self-employment caz facilitate higher incomes. Our findings show that female
entrepreneurs’ returns from self-employment are patterned by their micro-spatial resources.

We suspect that improved marketplace visibility drives women’s increased earnings in fa-
vorable ground-floor locations. Our results suggest that visibility is not simply a useful asset
for any entrepreneur, but one that offers specific, gendered advantages for women. Here, we
outline briefly why we anticipate visibility to be particularly important for women and why
policymakers should account for visibility when attempting to bolster earnings among fe-
male entrepreneurs.

By increasing women’s entrepreneurial visibility, micro-spatial resources help women
overcome some of the systemic disadvantages they face in the market. Researchers have dem-
onstrated that women’s work-related endeavors and contributions are more likely to be
overlooked than men’s (Ridgeway 2011) and are generally assumed to be of lower quality
(Heilman 2001). Some research suggests that consumers hold subtle biases against female-
owned businesses (Loscocco and Bird 2012), putting female entreprencurs at a deeper disad-
vantage. And female entrepreneurs may be less likely to promote their ventures through ag-
gressive advertising, given that women are penalized for self-promotion (Rudman 1998) and
are less inclined to publicize their accomplishments (Singh, Kumra, and Vinnicombe 2002).
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The combined effects of these factors—consumer biases against female-owned businesses
and women’s tendency to downplay their efforts and accomplishments—mean that wom-
en’s informal businesses are more likely to be overlooked than men’s.

But women can compensate for these disadvantages by offering products and services
in central, highly visible locations. When women’s businesses are highly visible, custom-
ers are more likely to notice and frequent them. High visibility thus helps female entre-
preneurs overcome the subtle biases that encourage consumers to underestimate their
quality. Moreover, high-visibility locations attract consumers based on their convenience
and centrality. This advantage is particularly important for women, who may be less likely
to drive customer traffic through aggressive advertising, In these ways, we believe that the
visibility afforded by favorable micro-spatial resources offers unique, gendered advantages
for women, and should be considered when policymakers promote self-employment as a
tool for economic development in low-income communities.

Finally, our observation about the importance of visibility for self-employed women par-
allels Cohn’s (2017) theoretical assertion that land access shapes occupational sex-typing in
self-employment. Cohn proposes that “gendered allocations of work in self-employment are
shaped by external gatekeepers of resources, such as land and credit that are needed for work”
(15). Our findings offer empirical support for this theory by showing how specific forms of
land, in this case vertical proximity to the ground floor, influence women’s likelihood of
becoming self-employed. Moreover, this study extends these insights by demonstrating how
women’s access to land-based resources can also systematically pattern earnings and narrow

the gender gap in the returns from self-employment.

Micro-geography and Development: Directions for Future Research

In this study, we have shown how certain micro-spatial resources allow women to earn in-
comes that lift them above the poverty line. Although our findings relate to housing and
small-scale entrepreneurship, we believe that scholars can apply a micro-geographic lens to
a range of development processes and outcomes. In this section, we suggest how a micro-
geographic lens might reveal new sources of inequality, along with new mechanisms for re-
ducing poverty. To that end, we offer research questions and potential avenues for inquiry.
It is our hope that, in pursuing this line of work, development sociologists will complement
the field’s traditional macro-level focus (Schrank 2015; Viterna and Robertson 2015) with a
more micro-level approach.

The present study views space as an important market resource. But space is also an im-
portant social network resource that can facilitate or limit access to power and information.
Research demonstrates that the micro-geographic position of individuals” homes, workspa-
ces, and leisure activities influences who and what they know (Festinger, Schachter, and
Back 1950; Liu and Srivastava 2015).

Such spatially driven networks are likely to influence development processes and out-
comes. For example, imagine a group of men who play dominoes regularly in a park, a favor-
ite pastime in many Latin American countries. The location of the park can influence who
the players know and the resources they access. If the park is in front of the local agricultural
cooperative, for instance, the domino players may chat with community members and
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cooperative directors as they pass by. As a result of the location of their game, they may be
better informed about upcoming changes in cooperative policies and adjust their own farm-
ing practices before others learn about them. They may develop friendly relationships with
cooperative directors and use those ties to gain access to prized resources. If the game were
instead located in one of the player’s homes, participants would not benefit from the same
access to information or power. As this stylized example suggests, the simple location of a
domino game may direct knowledge and resources in a way that leads to different economic
outcomes. Given such possibilities, researchers might ask: How do individuals’ quotidian lo-
cations influence the information and power they can access? And how do their spatially
bound resources affect economic development?

Applying a micro-geographic lens to the study of development may also shed light on
how organizations design policy and programs. For example, development organizations
may be more likely to undertake collaborations when their offices are co-located. Consider
that many NGOs rent office space in the same set of buildings outside the United Nations
headquarters in Geneva and New York. These close quarters facilitate contact among NGO
workers and may lead to unexpected collaborations. As employees of different NGOs cross
paths in the hallways, restrooms, and ground-floor restaurants, they may develop relation-
ships and, as a result, pursue collaborative projects that are implemented across the develop-
ing world. Although we might expect such collaborations to emerge from overlapping
development goals, they might also result from overlapping physical spaces. Thus, for schol-
ars who wish to understand the origins of development policy, a close attention to micro-
geography may generate important, and unexpected, insights about the genesis of develop-
ment policy and programming.

As these examples suggest, the micro-geographic approach highlighted in this study offers a
new lens for investigating development. Once recognized, it becomes impossible to ignore how
micro-spatial resources affect development outcomes for individuals and organizations. We
hope that other scholars opt to apply this lens, generating new insights into how seemingly
small spatial differences exert an outsized influence on social and economic development.

For their comments and suggestions, we are grateful to Anne Bowers, Ethan Mollick, Sarah Thébaud, and
Andras Tilcsik, as well as audience members at INSEAD, the University of Maryland, the University of
Toronto, and the 2017 Economic Sociology / Organizations, Occupations and Work mini-conference. We
also appreciate research assistance from Rocio Vilchez Bustamante. Finally, we are grateful to Ronald Silva
Manjarrés, Anahel Hernédndez Valega, and Jenny Reyes Florez for their research support in Colombia.

REFERENCES

Ai, Chunrong, and Edward C. Norton. 2003 “Interaction Terms in Logit and Probit Models.” Econom-
ics Letters 80(1):123-29.

Aldrich, Howard, and Jennifer E. Cliff. 2003 “The Pervasive Effects of Family on Entreprencurship:
Toward a Family Embeddedness Perspective.” Journal of Business Venturing 18(5):573-96.

Allen, Thomas J. 1977 Managing the Flow of Technology: Technology Transfer and the Dissemination of
Technological Information within the R&D Organization. Cambridge, MAg: MIT Press.

Almeida, Rita K., and Emanuela Galasso. 2010 “Jump-Starting Self-Employment? Evidence for
Welfare Participants in Argentina.” World Development 38(5):742-55 (https://doi.org/10.1016/;.
worlddev.2009.11.018).

Doering and Liu | From the Ground Up 219



Bacchetta, Marc, Ekkehard Ernst, and Juana Bustamante. 2009 “Globalization and Informal Jobs in
Developing Countries.” Geneva: International Labour Organization and World Trade Organization
(heep://www.ilo.org/wemsp5/groups/public/ —dgreports/—dcomm/documents/publication/wems_
115087.pd).

Baker, Wayne E. 1984 “The Social Structure of a National Securities Market.” American Journal of
Sociology 89(4):775-811.

Bird, Sharon R,, and Stephen G. Sapp. 2004 “Understanding the Gender Gap in Small Business Success:
Urban and Rural Comparisons.” Gender & Sociery 18(1):5-28.

Bird, Sharon R., Stephen G. Sapp, and Motoko Y. Lee. 2001 “Small Business Success in Rural Commu-
nities: Explaining the Sex Gap.” Rural Sociology 66(4):507-31.

Blofield, Merike. 2009 “Feudal Enclaves and Political Reforms: Domestic Workers in Latin America.”
Latin American Research Review 44(1):158-90.

Blumberg, Rae Lesser. 2001 “We Are Family’: Gender, Microenterprise, Family Work, and Well-Being in
Ecuador and the Dominican Republic—with Comparative Data from Guatemala, Swaziland, and
Guinea-Bissau.” History of the Family 6(2):271-99 (https://doi.org/10.1016/S1081-602X(01)00073-2).

Budig, Michelle J. 2006a “Gender, Self-Employment, and Earnings: The Interlocking Structures of
Family and Professional Status.” Gender and Society 20(6):725-53.

Budig, Michelle J. 2006b “Intersections on the Road to Self-Employment: Gender, Family and Occupa-
tional Class.” Social Forces 84(4):2223-39.

Budig, Michelle J., and Melissa J. Hodges. 2010 “Differences in Disadvantage: Variation in the Moth-
erhood Penalty across White Women’s Earnings Distribution.” American Sociological Review 75(5):
705-28.

Castafieda, Carlos Alberto C., and Orizel Llanos. 2012 “Fertilidad Y Pobreza: ;Colombia Un Pais
Machista?” [Fertility and poverty: is Colombia a Machista country?] Perfil de Coyuntura Econdmica,
Medellin [Profile of Economic Circumstances, Medellin], no. 19 (August): 7-38.

Cho, Yoonyoung, David Robalino, and Samantha Watson. 2014 “Supporting Self-Employment and
Small-Scale Entrepreneurship: Potential Programs to Improve Livelihoods for Vulnerable Workers.”
Washington, DC: World Bank (https://openknowledge.worldbank.org/handle/10986/20686).

Chown, Jillian D., and Christopher C. Liu. 2015 “Geography and Power in an Organizational Forum:
Evidence from the U.S. Senate Chamber.” Strategic Management Journal 36(2):177-96.

Cohn, Samuel. 2012 Employment and Development under Globalization: State and Economy in Brazil.
New York: Palgrave Macmillan.

Cohn, Samuel. 2017 “The Determinants of the Division of Labor between Men and Women in Paid
Employment in the Global North and South: How Occupational Sex-Typing Informs the Study
of Gender and Development.” Sociology of Development 3(1):1-23 (heeps://doi.org/10.1525/
s0d.2017.3.1.1).

Cordova, Luis. 2013 “En América Latina y el Caribe al menos 127 millones de personas trabajan en la infor-
malidad” [In Latin America and the Caribbean at least 127 million people work in the informal sector].
International Labour Organization (http://www.ilo.org/americas/sala-de-prensa/WCMS_220324/).

Cuddy, Amy J. C., Susan T. Fiske, and Peter Glick. 2004 “When Professionals Become Mothers,
Warmth Doesn’t Cut the Ice.” Journal of Social Issues 60(4):701-18.

DANE. 2015 “Pobreza Monetaria: Afio Mévil Julio de 2014 - Junio de 2015” [Monetary Poverty: Rolling
Year June 2014-June 2015). Boletin técnico [Technical Bulletin] DIE-020-PD-01-r7_v2. Bogot,
Colombia: Departamento Administrativo Nacional de Estadistica (http://www.dane.gov.co/index.
php/esp/estadisticas-sociales/pobreza/87-sociales/calidad-de-vida/6287-pobreza-monetaria-ano-
movil-julio-2014-junio-2015).

DANE. 2017 “Mercado Laboral por Sexo: Trimestre Mdvil Febrero-Abril 2017” [Labor Market by Sex:
Rolling Trimester February-April 2017]. Boletin Técnico [Technical Bulletin]. Bogotd, Colombia
(hetps://www.dane.gov.co/files/investigaciones/boletines/ech/ech_genero/bol_eje_sexo_feb17_abrl7.

pdf).

220 SOCIOLOGY OF DEVELOPMENT SUMMER 2019



Deelen, Linda. 2015 “Politicas Para La Formalizacién de Las Micro y Pequenas Empresas En América
Latina: Experiencias, Avances y Desafios” [Policies for the formalization of micro and small busi-
nesses in Latin America: experiences, progress, and challenges]. Santiago, Chile: International Labour
Organization (http://www.ilo.org/wemspS/groups/public/—americas/—ro-lima/—sro-santiago/
documents/publication/wcms_368329.pdf).

de Oliveira, Orlandina. 1997 “Multiple Analytic Perspectives on Women’s Labor in Latin America.”
Current Sociology 45(1):109-19.

de Soto, Hernando. 2000 7he Mystery 0f Capital: I/be Capitalism Triumphs in the West and Fails
Everywhere Else. New York: Basic Books.

Doering, Laura. 2016 “Necessity Is the Mother of Isomorphism.” Sociology of Development 2(3):235-64
(hetps://doi.org/10.1525/50d.2016.2.3.235).

Doering, Laura, and Sarah Thébaud. 2017 “The Effects of Gendered Occupational Roles on Men’s
and Women’s Workplace Authority: Evidence from Microfinance.” American Sociological Review
82(3):542-67.

Drexler, Alejandro, Greg Fischer, and Antoinette Schoar. 2014 “Keeping It Simple: Financial Literacy
and Rules of Thumb.” American Economic Journal: Applied Economics 6(2):1-31.

Dupas, Pascaline, and Jonathan Robinson. 2013 “Savings Constraints and Microenterprise Develop-
ment: Evidence from a Field Experiment in Kenya.” American Economic Journal: Applied Economics
5(1):163-92.

Ehlers, Tracy Bachrach, and Karen Main. 1998 “Women and the False Promise of Microenterprise.”
Gender and Society 12(4):424-40.

Fafchamps, Marcel, David McKenzie, Simon R. Quinn, and Christopher Woodruff. 2011 “When
Is Capital Enough to Get Female Microenterprises Growing? Evidence from a Randomized
Experiment in Ghana.” Working Paper No. 17207, National Bureau of Economic Research,
Cambridge, MA.

Festinger, Leon, Stanley Schachter, and Kurt Back. 1950 Social Pressures in Informal Groups: A Study of
Human Factors in Housing. Stanford, CA: Stanford University Press.

Gieryn, Thomas F. 2000 “A Space for Place in Sociology.” Annual Review of Sociology 26(1):463-96.

Gieryn, Thomas F. 2002 “What Buildings Do.” Theory and Society 31(1):35-74.

Gindling, Thomas H., and David Newhouse. 2012 “Self-Employment in the Developing World: Back-
ground Paper for the World Development Report 2013” World Bank, Washington, DC (https://
openknowledge.worldbank.org/handle/10986/12146).

Glennerster, Rachel, and Kudzai Takavarasha. 2013 Running Randomized Evaluations: A Practical
Guide. Princeton, NJ: Princeton University Press.

Grannis, Rick. 2009 From the Ground Up: T mmlating Geogmp/ﬂy into Community thmugh Nezghbor
Networks. Princeton, NJ: Princeton University Press.

Heck, Ramona K. Z., Alma J. Owen, and Barbara R. Rowe, eds. 1995 Home-Based Employment and
Family Life. Westport, CT.: Auburn House.

Heilman, Madeline E. 2001 “Description and Prescription: How Gender Stereotypes Prevent Women’s
Ascent Up the Organizational Ladder.” Journal of Social Issues 57(4):657-74.

Hughes, Karen D. 2005 Female Enterprise in the New Economy. Toronto: University of Toronto Press.

Jacobs, Jane. 1961 The Death and Life of Grear American Cities. New York: Random House.

Jitting, Johannes, and Juan R. de Laiglesia, eds. 2009 Is Informal Normal? Towards More and Better
Jobs in Developing Countries. Development Centre Studies. Development Centre of the Organi-
sation for Economic Co-operation and Development, Paris (http://dx.doi.org/10.1787/
9789264059245-¢n).

Karlan, Dean, and Martin Valdivia. 2011 “Teaching Entrepreneurship: Impact of Business Training on
Microfinance Clients and Institutions.” Review of Economics and Statistics 93(2):510-27.

Karlan, Dean, and Jonathan Zinman. 2011 “Microcredit in Theory and Practice: Using Randomized
Credit Scoring for Impact Evaluation.” Science 332(6035):1278-84.

Doering and Liu | From the Ground Up 221



King, Gary, and Langche Zeng, 2001 “Logistic Regression in Rare Events Data.” Political Analysis 9(2):
137-63.

Kwon, Seok-Woo, Colleen Heflin, and Martin Ruef. 2013 “Community Social Capital and Entre-
preneurship.” American Sociological Review 78(6):980-1008.

Liu, Christopher C., and Sameer B. Srivastava. 2015 “Pulling Closer and Moving Apart: Interaction,
Identity, and Influence in the U.S. Senate, 1973 to 2009” American Sociological Review 80(1):
192-217 (https://doi.org/l(). 1177/0003122414564182).

Lora, Eduardo. 2015 “Muy Pocas Guarderfas” [Very few daycare centers]. Dinero, May 27, 2015
(htep://www.dinero.com/edicion-impresa/opinion/articulo/necesidad-jardines-infantiles-colombia-
2015/208939).

Loscocco, Karyn, and Sharon R. Bird. 2012 “Gendered Paths: Why Women Lag Behind Men in Small
Business Success.” Work and Occupations 39(2):183-219.

Loscocco, Karyn, and Andrea Smith-Hunter. 2004 “Women Home-Based Business Owners: Insights
from Comparative Analyses.” Women in Management Review 19(3):164-73.

McKenzie, David, and Christopher Woodruff. 2014 “What Are We Learning from Business Training
and Entrepreneurship Evaluations around the Developing World?” World Bank Research Observer
29(1):48-82.

Meertens, Donny, Cecilia Barraza, Martha Lucfa Sénchez, Beatriz Quintero, and Angélica Marfa
Oroiiez. 2007 Colombia: brechas, diversidad e iniciativas; mujeres e zgualdad de género en un pais en
conflict [Colombia: gaps, diversity, and initiatives: women and gender equality in a country in con-
flict]. Suecia: Asdi.

Minvivienda. No date. “Actas de sorteos de viviendas 100% subsidiadas - Fase I” [Records of lotteries
of 100% subsidized housing — phase I] (http://www.minvivienda.gov.co/viviendas-100-por-ciento-
subsidiadas/actas-sorteos).

Minvivienda. 2013 “Resolucién No. 0010 de 11 Ene. 2013” Departamento de la Prosperidad So-
cial, Bogotd, Colombia (http://www.minvivienda.gov.co/ResolucionesVivienda/00010%20-%
202013.pdf).

Minvivienda. 2015a “Gobierno Santos Cumplié a Los Colombianos con la Terminacién de las Primeras
100 Mil Viviendas Gratis” [The Santos government kept promise to Colombians with the completion
of the first 100,000 free homes] November 26, 2015 (http://www.minvivienda.gov.co/sala-de-prensa/
noticias/2015/noviembre/llego-la-hora-cero-gobierno-santos-cumplio-a-los-colombianos-con-la-
terminacion-de-las-primeras-100-mil-viviendas-gratis)

Minvivienda. 2015b “Programa de Viviendas 100% Subsidiadas” [100% Subsidized Housing Program].
Bogot, Colombia (http://www.minvivienda.gov.co/viceministerios/viceministerio-de-vivienda/
programas/100-mil-viviendas-gratis).

Murray, U., and R. Boros. 2002 “A Guide to Gender Sensitive Microfinance. SEAGA, Socio-Economic
and Gender Analysis Programme [2002]” (http://agris.fao.org/agris-search/search.do?recordID=
XF2006444711).

Neuhaus, John, and Charles McCulloch. 2011 “Generalized Linear Models.” Wiley Interdisciplinary
Reviews: Computational Statistics 3(5):407-13.

Nix, Emily, Elisa Gamberoni, and Rachel Heath. 2014 “Bridging the Gap: Identifying What Is Holding
Self-Employed Women Back in Ghana, Rwanda, Tanzania, the Republic of Congo, and Uganda.”
Policy Research Working Paper 6946. World Bank, Washington, DC.

Nopo, Hugo R. 2012 “New Century, Old Disparities: Gender and Ethnic Earnings Gaps in Latin
America and The Caribbean.” Inter-American Development Bank, Washington, DC.

Norton, E. C., H. Wang, and C. Ai. 2004 “Computing Interaction Effects and Standard Errors in Logit
and Probit Models.” Stata_Journal 4(2):154-67.

Osorio Pérez, Viviana. 2015 “La Situacién Laboral de Las Mujeres: Entre lo Invisible, lo Precario y lo
Desigual” [The labor situation among women: between the invisible, the precarious, and the unequal].

222 SOCIOLOGY OF DEVELOPMENT SUMMER 2019



Central Unitaria de Trabajadores de Colombia, Bogot4 (http://cut.orgco/la-situacion-laboral-de-las-
mujeres-entre-lo-invisible-lo-precario-y-lo-desigual/).

Patel, Payal. 2014 “Effectiveness of Entreprencurship Development Interventions: An ILO-WED Issue
Brief.” International Labour Organization, Geneva.

Pfeffer, Jeffrey. 1981 Power in Organizations. Cambridge, MA: Ballinger.

Ridgeway, Cecilia L. 2011 Framed by Gender: How Gender Inequality Persists in the Modern World.
New York: Oxford University Press.

Ridgeway, Cecilia L., and Shelley J. Correll. 2004 “Unpacking the Gender System: A Theoretical
Perspective on Gender Beliefs and Social Relations.” Gender and Society 18(4):510-31.

Robb, Alicia, and Susan Coleman. 2009 “Characteristics of New Firms: A Comparison by Gender.”
Kauffman Firm Survey (http://www.kauffman.org/what-we-do/research/kauffman-firm-survey-
series/characteristics-of-new-firms-a-comparison-by-gender).

Rudman, Laurie A. 1998 “Self-Promotion as a Risk Factor for Women: The Costs and Benefits of
Counterstereotypical Impression Management.” Journal of Personality and Social Psychology 74(3):
629—-45.

Schrank, Andrew. 2015 “Toward a New Economic Sociology of Development.” Sociology of Develop-
ment 1(2):233-58.

Singh, Val, Savita Kumra, and Susan Vinnicombe. 2002 “Gender and Impression Management: Playing
the Promotion Game.” Journal of Business Ethics 37(1):77-89.

Sommer, Robert. 1959 “Studies in Personal Space.” Sociometry 22(3):247-60 (https://doi.org/10.2307/
2785668).

Sorenson, Olav, and Toby E. Stuart. 2001 “Syndication Networks and the Spatial Distribution of
Venture Capital Investments.” American Journal of Sociology 106(6):1546-88.

Strassmann, W. Paul. 1987 “Home-Based Enterprises in Cities of Developing Countries.” Economic
Development and Cultural Change 36(1):121-44.

Thébaud, Sarah. 2015 “Business as Plan B.” Administrative Science Quarterly 60(4):671-711.

Thompson, Piers, Dylan Jones-Evans, and Caleb Kwong. 2009 “Women and Home-Based Entre-
preneurship.” International Small Business Journal 27(2):227-39.

Venkatesh, Sudhir Alladi. 2006 Off the Books: The Underground Economy of the Urban Poor.
Cambridge, MA: Harvard University Press.

Viterna, Jocelyn, and Cassandra Robertson. 2015 “New Directions for the Sociology of Development.”
Annual Review of Sociology 41:243-69.

Wilson, Tamar. 1998 “Approaches to Understanding the Position of Women Workers in the Informal
Sector.” Latin American Perspectives 25(2):105-19.

World Bank. 2012 World Development Report 2012: Gender Equality and Development. Washington,
DC (https://openknowledge.worldbank.org/handle/10986/4391).

Zipf, George Kingsley. 1946 “The P; P,/D Hypothesis: On the Intercity Movement of Persons.”
American Sociological Review 11(6):677-86.

NOTES

1. By using this and other visual figures, we follow Gieryn’s (2000) call to include visual
representations in sociological investigations of place-based mechanisms.

2. Reassuringly, we find similar predicted probabilities using results from model s, which excludes
unemployed adults.

3. The potentially misleading interpretation of interaction coefficients mentioned earlier applies to
nonlinear models only. Table 4 presents the results of a generalized linear model, so it is appropriate
to draw conclusions from interaction coefficient significance levels. However, for consistency, we also
present the predicted values and tests of marginal effects.
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4. We use observed average income to calculate the earnings gap reduction. The average income
among male home-based business owners is $240.69. Female business owners on upper floors earn
$63.70 on average; female business owners on the ground floor earn $167.30, narrowing the earnings
gap by $103.60, or 58.5%.

5. We classified businesses using categories from the Colombian Department of Statistics.

6. We finding consistent effects when testing these effects using regression analyses and generating

predicted probabilities.
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